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ABANY Frequency % C% 
1. Yes 34 68.00% 68.00% 
2. No 16 32.00% 100.00% 
Total 50 100.00%  
 
 
AGE Frequency % C% 
20 1 0.81% 0.81% 
21 1 0.81% 1.63% 
23 2 1.63% 3.25% 
24 1 0.81% 4.07% 
25 2 1.63% 5.69% 
26 3 2.44% 8.13% 
28 3 2.44% 10.57% 
29 2 1.63% 12.20% 
31 3 2.44% 14.63% 
32 1 0.81% 15.45% 
33 3 2.44% 17.89% 
34 2 1.63% 19.51% 
36 5 4.07% 23.58% 
37 2 1.63% 25.20% 
38 2 1.63% 26.83% 
41 1 0.81% 27.64% 
42 2 1.63% 29.27% 
44 1 0.81% 30.08% 
47 2 1.63% 31.71% 



 55 

48 6 4.88% 36.59% 
49 2 1.63% 38.21% 
50 2 1.63% 39.84% 
51 6 4.88% 44.72% 
52 5 4.07% 48.78% 
53 3 2.44% 51.22% 
54 1 0.81% 52.03% 
55 3 2.44% 54.47% 
56 4 3.25% 57.72% 
57 2 1.63% 59.35% 
58 1 0.81% 60.16% 
59 1 0.81% 60.98% 
60 1 0.81% 61.79% 
61 3 2.44% 64.23% 
62 1 0.81% 65.04% 
63 3 2.44% 67.48% 
64 5 4.07% 71.54% 
65 3 2.44% 73.98% 
66 1 0.81% 74.80% 
67 6 4.88% 79.67% 
69 2 1.63% 81.30% 
70 2 1.63% 82.93% 
71 1 0.81% 83.74% 
72 1 0.81% 84.55% 
73 3 2.44% 86.99% 
74 2 1.63% 88.62% 
75 3 2.44% 91.06% 
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76 2 1.63% 92.68% 
78 2 1.63% 94.31% 
79 2 1.63% 95.93% 
80 2 1.63% 97.56% 
81 1 0.81% 98.37% 
85 1 0.81% 99.19% 
89 1 0.81% 100.00% 
Total 123 100.00%  
 
 
AGEKDBRN Frequency % C% 
15 1 1.03% 1.03% 
16 2 2.06% 3.09% 
17 3 3.09% 6.19% 
18 6 6.19% 12.37% 
19 4 4.12% 16.49% 
20 8 8.25% 24.74% 
21 6 6.19% 30.93% 
22 4 4.12% 35.05% 
23 10 10.31% 45.36% 
24 6 6.19% 51.55% 
25 5 5.15% 56.70% 
26 4 4.12% 60.82% 
27 10 10.31% 71.13% 
28 1 1.03% 72.16% 
29 3 3.09% 75.26% 
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30 7 7.22% 82.47% 
31 2 2.06% 84.54% 
32 2 2.06% 86.60% 
34 1 1.03% 87.63% 
35 4 4.12% 91.75% 
36 2 2.06% 93.81% 
37 1 1.03% 94.85% 
39 1 1.03% 95.88% 
40 1 1.03% 96.91% 
42 1 1.03% 97.94% 
43 1 1.03% 98.97% 
57 1 1.03% 100.00% 
Total 97 100.00%  
 
CHILDS Frequency % C% 
0 36 27.07% 27.07% 
1 25 18.80% 45.86% 
2 45 33.83% 79.70% 
3 15 11.28% 90.98% 
4 6 4.51% 95.49% 
5 4 3.01% 98.50% 
6 2 1.50% 100.00% 
Total 133 100.00%  
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CHLDIDEL Frequency % C% 
1 1 1.82% 1.82% 
2 34 61.82% 63.64% 
3 16 29.09% 92.73% 
4 3 5.45% 98.18% 
5 1 1.82% 100.00% 
Total 55 100.00%  
 
CLASS Frequency % C% 
1. Lower class 14 10.45% 10.45% 
2. Working class 48 35.82% 46.27% 
3. Middle class 65 48.51% 94.78% 
4. Upper class 7 5.22% 100.00% 
Total 134 100.00%  
 
DEGREE Frequency % C% 
0. LT High School 13 9.63% 9.63% 
1. High School 54 40.00% 49.63% 
2. Associate / Junior College 10 7.41% 57.04% 
3. Bachelor's 33 24.44% 81.48% 
4. Graduate 25 18.52% 100.00% 
Total 135 100.00%  
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EDUC Frequency % C% 
6 1 0.75% 0.75% 
9 2 1.49% 2.24% 
10 5 3.73% 5.97% 
11 3 2.24% 8.21% 
12 30 22.39% 30.60% 
13 7 5.22% 35.82% 
14 15 11.19% 47.01% 
15 12 8.96% 55.97% 
16 28 20.90% 76.87% 
17 6 4.48% 81.34% 
18 17 12.69% 94.03% 
19 2 1.49% 95.52% 
20 6 4.48% 100.00% 
Total 134 100.00%  
 
HAPMAR Frequency % C% 
1. Very Happy 50 70.42% 70.42% 
2. Pretty Happy 21 29.58% 100.00% 
Total 71 100.00%  
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HAPPY Frequency % C% 
1. Very Happy 24 17.91% 17.91% 
2. Pretty Happy 86 64.18% 82.09% 
3. Not Too Happy 24 17.91% 100.00% 
Total 134 100.00%  
 
HEALTH Frequency % C% 
1. Excellent 27 20.00% 20.00% 
2. Good 82 60.74% 80.74% 
3. Fair 21 15.56% 96.30% 
4. Poor 5 3.70% 100.00% 
Total 135 100.00%  
 
Hispanic Frequency % C% 
1. No 129 95.56% 95.56% 
2. Yes 6 4.44% 100.00% 
Total 135 100.00%  
 
MARITAL Frequency % C% 
1. Married 73 54.07% 54.07% 
2. Widowed 12 8.89% 62.96% 
3. Divorced 20 14.81% 77.78% 
4. Separated 4 2.96% 80.74% 
5. Never Married 26 19.26% 100.00% 
Total 135 100.00%  
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PARTYID Frequency % C% 
0. Strong Democrat 28 21.21% 21.21% 
1. Not Very Strong Democrat 15 11.36% 32.58% 
2. Independent, Close to Democrat 16 12.12% 44.70% 
3. Independent (neither, no response) 27 20.45% 65.15% 
4. Independent, Close to Republican 15 11.36% 76.52% 
5. Not Very Strong Republican 15 11.36% 87.88% 
6. Strong Republican 16 12.12% 100.00% 
Total 132 100.00%  
 
PREMARSX Frequency % C% 
1. Always Wrong 13 15.66% 15.66% 
2. Almost Always Wrong 4 4.82% 20.48% 
3. Wrong Only Sometimes 13 15.66% 36.14% 
4. Not Wrong At All 53 63.86% 100.00% 
Total 83 100.00%  
 
PROCHOIC Frequency % C% 
1. Strongly Agree 31 25.62% 25.62% 
2. Agree 38 31.40% 57.02% 
3. Neither Agree Nor Disagree 25 20.66% 77.69% 
4. Disagree 15 12.40% 90.08% 
5. Strongly Disagree 12 9.92% 100.00% 
Total 121 100.00%  
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QUALLIFE Frequency % C% 
1. Excellent 17 14.05% 14.05% 
2. Very Good 54 44.63% 58.68% 
3. Good 39 32.23% 90.91% 
4. Fair 9 7.44% 98.35% 
5. Poor 2 1.65% 100.00% 
Total 121 100.00%  
 
RACE Frequency % C% 
1. White 99 75.00% 75.00% 
2. Black 19 14.39% 89.39% 
3. Other 14 10.61% 100.00% 
Total 132 100.00%  
 
SEX Frequency % C% 
1. Male 54 40.60% 40.60% 
2. Female 79 59.40% 100.00% 
Total 133 100.00%  
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SIBS Frequency % C% 
0 8 5.97% 5.97% 
1 25 18.66% 24.63% 
2 32 23.88% 48.51% 
3 24 17.91% 66.42% 
4 21 15.67% 82.09% 
5 13 9.70% 91.79% 
6 2 1.49% 93.28% 
7 1 0.75% 94.03% 
8 1 0.75% 94.78% 
9 2 1.49% 96.27% 
10 1 0.75% 97.01% 
11 2 1.49% 98.51% 
12 1 0.75% 99.25% 
13 1 0.75% 100.00% 
Total 134 100.00%  
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TVHOURS Frequency % C% 
0 7 8.54% 8.54% 
1 10 12.20% 20.73% 
2 20 24.39% 45.12% 
3 12 14.63% 59.76% 
4 9 10.98% 70.73% 
5 11 13.41% 84.15% 
6 4 4.88% 89.02% 
7 1 1.22% 90.24% 
8 2 2.44% 92.68% 
10 2 2.44% 95.12% 
12 2 2.44% 97.56% 
24 2 2.44% 100.00% 
Total 82 100.00%  
 
XMOVIE Frequency % C% 
1. Yes 23 24.73% 24.73% 
2. No 70 75.27% 100.00% 
Total 93 100.00%  
 


