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FULL DESCRIPTION
[bookmark: Editing]Communication in Everyday Life: A Survey of Communication, Third Edition remains the only introductory communication book to explore fundamental concepts, theories, and skills aimed at helping readers apply the material to their personal and professional lives—with a thematic integration of the relational perspective and a focus on demonstrating its direct relevance to their own everyday communication. Readers develop a strong foundation in communication concepts, theory, and research, as well as practical communication skills such as listening, critical thinking, using technology to communicate, understanding nonverbal communication, creating persuasive strategies, and managing group conflict. The highly anticipated Third Edition also introduces readers to important emerging areas in communication studies, offering unique chapters on health communication and family communication. Ideal for the digital age, this book provides up-to-date insight into the communication topics central to everyday life and reaches students through its personable and approachable style with direct examples applying communication research to their own lived experiences.

KEY FEATURES
KEY FEATURES
· The book’s relational approach—and its emphasis on how all communication is fundamentally about relationships—creates cohesiveness between chapters and demonstrates ways that readers can apply book content to their own lives
· Unique chapters on family communication, workplace communication, health communication, and communication in the public arena make the book a pioneer in the field
· Coverage of relational media and technology provides readers with examples of how social media and other recent technology influences the way people communicate
· The book’s refreshing and original approach engages readers with lively, topical examples that challenge them to think more thoughtfully about communication in their own lives
· Classroom-tested and diverse pedagogical features and photographs are included throughout each chapter to provide readers with a better understanding of the material and its application in everyday life



ANCILLARY GUIDE
SAGE coursepacks for Instructors includes:
· Our content delivered directly into your LMS
·  Intuitive, simple format that makes it easy to integrate the material into your course with minimal effort
·  Pedagogically robust assessment tools that foster review, practice, and critical thinking, and offer a more complete way to measure student engagement, including:
· Diagnostic chapter pre tests and post tests that identify opportunities for improvement, track student progress, and ensure mastery of key learning objectives
· Test banks built on Bloom’s Taxonomy that provide a diverse range of test items with ExamView test generation
· Activity and quiz options that allow you to choose only the assignments and tests you want
· Instructions on how to use and integrate the comprehensive assessments and resources provided
· Chapter-specific discussion questions to help launch engaging classroom interaction while reinforcing important content
· Video resources that bring concepts to life, are tied to learning objectives and make learning easier
·  Editable, chapter-specific PowerPoint® slides that offer flexibility when creating multimedia lectures so you don’t have to start from scratch but you can customize to your exact needs
· Sample course syllabi with suggested models for structuring your course that give you options to customize your course in a way that is perfect for you
· Lecture notes that summarize key concepts on a chapter-by-chapter basis to help you with preparation for lectures and class discussions
· All tables and figures from the textbook
 
Student Study Site

SAGE EDGE FOR STUDENTS enhances learning in an easy-to-use environment that offers:
· Mobile-friendly flashcards that strengthen understanding of key terms and concepts, and make it easy to maximize your study time, anywhere, anytime
· Mobile-friendly practice quizzes that allow you to assess how much you’ve learned and where you need to focus your attention
· A customized online action plan that includes tips and feedback on progress through the course and materials
· Chapter summaries with learning objectives that reinforce the most important material
· Chapter-specific study questions that allow you to engage with the material
· Video resources that bring concepts to life, are tied to learning objectives, and make learning easier
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