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FULL DESCRIPTION
Communication in Everyday Life: The Basic Course Edition With Public Speaking, Second Edition encourages students to apply basic communication concepts to their daily lives, giving them a deeper understanding of the inseparable connection between relationships and communication. Authors Steve Duck and David T. McMahan expertly combine theory and application to introduce students to fundamental communication concepts and master practical communication skills, such as listening and critical thinking, using technology to communicate, understanding nonverbal communication, creating persuasive strategies, and managing group conflict. The fully updated Second Edition offers practical instruction to improve a student’s ability to effectively communicate interpersonally, in groups, in interviews, and speaking through presentations. Throughout the book, students receive the tools they need to critically analyze their situation, link communication theory to their own experiences, and improve their communication and public speaking skills in the process.

MARKETING FEATURES & BENEFITS/ KEY SELLING POINTS 
· This version of the authors’ popular introductory survey text includes four public speaking chapters and a new appendix with sample presentations.
· Topics are continuously connected to everyday life and student experiences, assisting students in understanding their lives, preparing them for their careers, and setting them on the path toward lifelong learning
· Chapters generally not included in other textbooks but increasingly relevant in the discipline and in the personal and professional lives of students, such as workplace communication, leadership, and social media and technology, are included
· The book’s relational perspective and everyday communication theme demonstrates how all communication is interconnected, enhancing student understanding
· Numerous tables and figures help synthesize the material, while photographs in every chapter involve students in the material by posing thought-provoking questions
· Analyzing Everyday Communication boxes encourage students to apply what they have learned in the analysis of everyday life situations
· By the way… boxes illuminate chapter topics with unique and surprising information 
· Communication + You boxes ask students to consider the material in relation to personal experiences in daily life
· Disciplinary Debate boxes ask students to consider competing views within communication scholarship
· Ethical Issue boxes urge students to contemplate and develop a position regarding ethical quandaries that arise in communication
· Make your case boxes challenge students to take a particular position on the issues discussed in the text
· Skills You Can Use boxes provide guidelines for integrating the material into everyday life
ANCILLARY GUIDE
SAGE coursepacks for Instructors includes:
· Our content delivered directly into your LMS
· Intuitive, simple format that makes it easy to integrate the material into your course with minimal effort
· Pedagogically robust assessment tools that foster review, practice, and critical thinking, and offer a more complete way to measure student engagement, including:
· Diagnostic chapter pre tests and post tests that identify opportunities for improvement, track student progress, and ensure mastery of key learning objectives
· Test banks built on Bloom’s Taxonomy that provide a diverse range of test items with ExamView test generation
· Activity and quiz options that allow you to choose only the assignments and tests you want
· Instructions on how to use and integrate the comprehensive assessments and resources provided
· Chapter-specific discussion questions to help launch engaging classroom interaction while reinforcing important content
· Video resources that bring concepts to life, are tied to learning objectives and make learning easier
·  Editable, chapter-specific PowerPoint® slides that offer flexibility when creating multimedia lectures so you don’t have to start from scratch but you can customize to your exact needs
· Sample course syllabi with suggested models for structuring your course that give you options to customize your course in a way that is perfect for you
· Lecture notes that summarize key concepts on a chapter-by-chapter basis to help you with preparation for lectures and class discussions
· All tables and figures from the textbook

Student Study Site

SAGE edge for Students provides a personalized approach to help you accomplish your coursework goals in an easy-to-use learning environment.
· Mobile-friendly eFlashcards reinforce understanding of key terms and concepts that have been outlined in the chapters.
· Mobile-friendly web quizzes allow for independent assessment of progress made in learning course material.
· Multimedia content includes links to video, audio, and web links that appeal to students with different learning styles.
· Answers to in-text photo caption questions
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