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ANCILLARY GUIDE
Instructor Resource Site  [image: ]
· Test banks provide a diverse range of pre-written options as well as the opportunity to edit any question and/or insert your own personalized questions to effectively assess students’ progress and understanding.
· Editable, chapter-specific PowerPoint® slides offer complete flexibility for creating a multimedia presentation for your course. 
· Lecture notes summarize key concepts on a chapter-by-chapter basis to help with preparation for lectures and class discussions.
· An Instructor’s manual written by the author and offers chapter-by-chapter guidance.
· Carefully selected chapter-by-chapter video links and multimedia content, which enhance classroom-based explorations of key topics.
· Exhibits from the printed book are available in an easily-downloadable format for use in papers, hand-outs, and presentations
· A common course cartridge includes all of the instructor resources and assessment material from the student study site, making it easy for instructors to upload and use these materials in learning management systems such as Blackboard™, Angel®, Moodle™, Canvas, and Desire2Learn™
Student Study Site [image: ]
· Mobile-friendly eFlashcards strengthen understanding of key terms and concepts.
· Mobile-friendly practice quizzes allow for independent assessment by students of their mastery of course material.
· Multimedia content includes links to video, audio, web, and data that appeal to students with different learning styles.
· Chapter-by-chapter study questions to help you prepare for quizzes and tests.
· Internet activities and exercises, comprised of web resources and critical thinking questions to apply your knowledge of the chapter perspectives.
New to the 5th edition Student Study Site:
· A customized online action plan includes tips and feedback on progress through the course and materials, which allows students to individualize their learning experience.
· Chapter-specific learning objectives reinforce the most important material.
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