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* What’s New-bold these 
*What’s moved location 
*What’s removed
TRANSITION GUIDE/Chapter-by-Chapter Changes
Summary of overall changes:
As in previous editions of Making Sense of the Social World, we have prioritized responding to reviewer and user comments in making a series of improvements to this edition. Areas that readers consistently want more of, or would like clarification of, have received our closest attention, while throughout we have tried to preserve the most-appreciated strengths of the text:  clarity and engagement of the presentation, the use of lively and relevant examples, care to avoid tedious or useless explanations and cases, accurate coverage of fundamental areas of social research, and up-to-date relevance that still respects the classic social science research that students may be familiar with and should understand. 
In response to pedagogical concerns, we have added Learning Objectives to every chapter, since some students may find these helpful. To address career relevance, we have added two features to every chapter: “Research That Matters,” highlighting current studies that apply directly to contemporary issues, and “Careers in Research,” featuring former methods students who have gone on to use the kinds of techniques we cover in their own careers after college.  Discussion questions have been added to the chapter videos, and ancillaries have been updated.
On the direct suggestion of a number of reviewers, we have added an entirely new chapter on “Unobtrusive Measures,” based on the classic definition (“non-reactive research”) set down by Webb et al. many years ago. The first dozen or so pages are devoted to the kind of untraditional, “creative” sources that students find so intrinsically interesting and appealing; while the remainder of the chapter is devoted to the more conventional, widely-used non-reactive techniques of content analysis, comparative research, and historical methods. Our coverage of all of these is greatly expanded from what we described in previous editions. 
To stay up-to-date with digital technologies and their impact on research, we have added major chapter sections on so-called “Big Data”, its uses and abuses, and on web-based surveys, as well as some additional updated material on the tremendous changes wrought by the widespread use of mobile phones on survey methodology.  We have also added substantial coverage of the sources and methods of secondary data analysis; while most college students will not themselves use these techniques, they are very common in social science generally, and we agree with reviewers that students should at least understand the basics of this approach. 
Finally, we have updated examples, especially in areas where research has become disconfirmed or examples obviously dated (with more recent elections, for instance). And we have worked to clarify a host of topics where readers told us they needed help: the definition of variables, operationalization of concepts, various types of reliability, the arguable causal criteria of mechanism and context, when to apply different sampling methods, and so on. In all cases, again, we aim to be clear and interesting, and we’re always eager to hear from users when we aren’t.
Chapter by Chapter changes:
TOC:
1. A completely new chapter has been added on unobtrusive measures.
2. Features on Careers in Research, Research That Matters, and Learning Objectives have been added to every chapter.
3. Material was moved from Chapter 2 to Chapter 3 (Ethics)
4. In Chapter 10, the Mixed Methods section is mostly new.
5. New sections on Big Data and Secondary Data Analysis were added to Chapter 8.
6. Sections on Content Analysis and Unobtrusive Measures were cut from Chapter 4. 
7. In Chapter 7, a new section was added on Web surveys.  

Pedagogy and Feature Sets:
Introductory Chapter Pedagogy
1. A new highlight has been added to every chapter, “Research That Counts,” highlighting an article in a Sage journal that illustrates techniques discussed in the chapter.  The article itself is available on the book’s study site. 
2. A feature added to every chapter is “Careers in Research,” that introduces people who have studied research methods and then gone on to use it in their own careers.  
3. Learning Objectives have been added to every chapter

End of Chapter Pedagogy
1. Questions for videos added to every chapter
2. Questions to “Research in the News” boxes added to every chapter

Chapter Features
1. New research examples throughout the text
2. Questions added to the “Research in the News” feature in each chapter. 
3. Coverage of many techniques has been updated, including web surveys, mixed methods, unobtrusive methods, “Big Data”, secondary data sources, content analysis, historical, and comparative methods. 
4. Some sections modified for greater clarity (operationalization, reliability and validity

Chapter 1
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. New opening example, including exhibit, added
Chapter 2
· Learning objectives added, “Research that Matters” feature added, “Careers in Research” added. Rewritten section on Longitudinal Designs, clarifying cohort/trend/panel distinctions 
Chapter 3
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Some sections updated, with new research cited and a number of new examples added.
Chapter 4
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Expanded description of “variables”; expanded discussion of operationalization, clarification of reliability and validity sections.
Chapter 5
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Clarified what sampling methods to use in what situations, why raw numbers in sample, not sampling proportion, important.
Chapter 6
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Discussion of mechanism expanded, discussion of context expanded. “Threats to Validity” section clarified, relevance explained.
Chapter 7
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Entire new section added on Web Surveys, with new examples/figures, etc. Several exhibits replaced/updated.
Chapter 8
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Many exhibits replaced or updated, with appropriate text changes. Major new sections added on Big Data and Secondary Data Analysis (10-15 pages).
Chapter 9
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. A few examples updated.
Chapter 10
· Learning Objectives added, “Research That Matters” feature added, “Careers in Research” added. Major expansion and update of Mixed Methods sections, with 6-8 pages of entirely new material.  New exhibits/figures/data added.
Chapter 11
· ENTIRELY NEW CHAPTER.  Chapter on Unobtrusive Measures, with sections on Creative Sources, Content Analysis, Comparative Methods, Historical Methods.  Learning Objectives included , “Research That Matters” feature included , “Careers in Research” included. All new exhibits/figures/examples, etc.
Chapter 12
· No changes
Chapter 13
· [bookmark: _GoBack]No changes
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