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reader’s confidence that the reality of the participants and the situation studied is accurately 
represented. In a qualitative study, quantitative findings, if there are any, are secondary and are 
used to supplement and/or augment the qualitative findings. The quantitative material should 
therefore be seamlessly woven into the discussion, either in narrative form (where you would 
state explicitly how the quantitative results either support or refute the qualitative findings) or 
in graphic form (tables and charts can be used to augment the discussion by way of clear visual 
depictions).

Be aware that findings are often written up in different ways depending on the research 
tradition or genre adopted. If you have used a pure approach, we suggest that you consult with 
your advisor and the relevant literature regarding appropriate and distinctive forms of presenta-
tion. The narrative can be presented by way of several different formats, and various authors 
have offered suggestions as to how qualitative research findings might be presented (Guest et al., 
2012; Rubin & Rubin, 2012; Seidman, 2019). One way to present your findings is to develop 
and craft participant profiles or vignettes of individual participants and to group these into 
categories. Miles and Huberman (1994) and Miles et al. (2019) describe a vignette as “a concrete 
focused story” (p. 83). Van Maanen (1988, 1995, 2006) recommends presenting ethnographic 
research through different styles of “tales” as a way of presenting truthful cultural portraits. Yet 
another approach to presentation—one that is often used in case study research—is to mark 
individual passages or excerpts from the transcripts and group these in thematically connected 
categories. The latter is the more conventional and commonly used way of presenting qualita-
tive findings. Because it is a flexible format that fits a wide range of topics, this presentational 
approach is described in some detail as follows:

Presentation of Findings as Quotation Categories
Begin with an introductory paragraph or two in which you restate the purpose of your study 
(if required) and tell the reader how the chapter will be organized. Provide the reader with an 
outline that illustrates the way in which you will go about discussing your findings. This outline 
enables the reader to create a mental map of your presentation and then find that information 
as he or she peruses your text. If you have used computer software to aid your data analysis, you 

TABLE 9.2 ■  Mapping Interview and/or Focus Group Questions with Research 
Questions

Research Question Aligned Interview Questions Aligned Focus Group Questions

RQ1. (state the question) Provide interview question 
numbers (e.g., Q1; Q4; Q7)

Provide focus group question 
numbers (e.g., Q6; Q5)

RQ2. 

RQ3. 

RQ4. 




