
	 Chapter 5    Demand for Democracy and Evaluation of Government’s Institutions	 103  

A growing number of Latin Americans, especially in urban areas, has access to 
the Internet15 and to social media via computers and mobile telephones.16 
Private individuals and companies own most Latin American mass media, 
although there are national government-operated media outlets in some coun-
tries. The media in most countries, except Venezuela, were moderately free of 
government control in 2010.17

The regional mean of confidence in the Catholic Church is 64.5 out of 100. 
Citizens’ confidence varies widely by country, from Argentines and Uruguayans, 
at 43 and 46, respectively, to Panama (80). The mass media fare somewhat bet-
ter in citizen trust, averaging 62.1 for all 18 countries, with a narrower spread 
than for the Catholic Church, from 54 in Argentina to 73 in the Dominican 
Republic. (Appendix 5.3 compares citizen confidence in the Catholic Church 
and the media in 2010 by country.)

Figure 5.3 compares levels of confidence in the legislatures of our 18 coun-
tries. Legislatures fare poorly compared to the benchmark institutions at 45.9; 
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Figure 5.3  Confidence in the Legislative Branch of Government

Source: AmericasBarometer 2010 surveys, www.LapopSurveys.org.

Note: Cases weighted for equal size per country.

Error bars: 99% CI.


